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The Business Marketing Course is an important and insightful book that brings
together the main theories and contributions of the Industrial Marketing and
Purchasing Group in a student-friendly form.  The book provides complete
coverage of the role of business relationships and networks in domestic and
international business - a topic that is now gaining widespread attention among
researchers and practitioners and is a vital part of student learning.
—Professor Ian F. Wilkinson, School of Marketing, University of New South
Wales, Australia

The second edition of this fine book offers another step forward in terms of
structure, coverage and significance. The thoughtful use of figures, tables, boxes
and assignments provides further clarity for students.
—Professor Luis Araujo, Department of Marketing, Lancaster University,
UK

The new edition of this widely used business marketing text has been completely
revised and rewritten. The Business Marketing Course provides a comprehensive
insight into business marketing in a compact and accessible format that provides
the ideal foundation for courses on business or industrial marketing.

The new edition concentrates on the reality facing business marketers operating
in complex and dynamic business networks. The book provides a structured
approach to both technology and the development of the marketer’s offerings as
well as an expanded guide on how to analyse business networks and customers
and how to develop marketing strategy.

The book is essential reading for students who are studying business markets. It
is also an excellent guide for all managers who would like a clearer
understanding of the complexity of networks in which they operate.

The book is still firmly based on the ideas of the IMP (Industrial Marketing and●

Purchasing) Group.
It includes a new chapter on how marketers can work effectively with●

colleagues in other functional areas.
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The new edition is presented in a highly readable style with extensive use of●

examples and illustrations.

Each chapter in the book concludes with a study assignment based on the
authors’ own experience of teaching business marketing.
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business - a topic that is now gaining widespread attention among researchers and practitioners and is a vital
part of student learning.
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The second edition of this fine book offers another step forward in terms of structure, coverage and
significance. The thoughtful use of figures, tables, boxes and assignments provides further clarity for
students.
—Professor Luis Araujo, Department of Marketing, Lancaster University, UK

The new edition of this widely used business marketing text has been completely revised and rewritten. The
Business Marketing Course provides a comprehensive insight into business marketing in a compact and
accessible format that provides the ideal foundation for courses on business or industrial marketing.

The new edition concentrates on the reality facing business marketers operating in complex and dynamic
business networks. The book provides a structured approach to both technology and the development of the
marketer’s offerings as well as an expanded guide on how to analyse business networks and customers and
how to develop marketing strategy.

The book is essential reading for students who are studying business markets. It is also an excellent guide for
all managers who would like a clearer understanding of the complexity of networks in which they operate.

The book is still firmly based on the ideas of the IMP (Industrial Marketing and Purchasing) Group.●

It includes a new chapter on how marketers can work effectively with colleagues in other functional areas.●

The new edition is presented in a highly readable style with extensive use of examples and illustrations.●

Each chapter in the book concludes with a study assignment based on the authors’ own experience of
teaching business marketing.
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Editorial Review

Review
"…the authors lead us through the subject in a clear and concise way." (Times Higher Education Supplement,
23rd February 2007)

From the Back Cover
"The Business Marketing Course is an important and insightful book that brings together the main theories
and contributions of the Industrial Marketing and Purchasing Group in a student-friendly form.  The book
provides complete coverage of the role of business relationships and networks in domestic and international
business - a topic that is now gaining widespread attention among researchers and practitioners and is a vital
part of student learning."
—Professor Ian F. Wilkinson, School of Marketing, University of New South Wales, Australia

"The second edition of this fine book offers another step forward in terms of structure, coverage and
significance. The thoughtful use of figures, tables, boxes and assignments provides further clarity for
students."
—Professor Luis Araujo, Department of Marketing, Lancaster University, UK

The new edition of this widely used business marketing text has been completely revised and rewritten. The
Business Marketing Course provides a comprehensive insight into business marketing in a compact and
accessible format that provides the ideal foundation for courses on business or industrial marketing.

The new edition concentrates on the reality facing business marketers operating in complex and dynamic
business networks. The book provides a structured approach to both technology and the development of the
marketer’s offerings as well as an expanded guide on how to analyse business networks and customers and
how to develop marketing strategy.

The book is essential reading for students who are studying business markets. It is also an excellent guide for
all managers who would like a clearer understanding of the complexity of networks in which they operate.

The book is still firmly based on the ideas of the IMP (Industrial Marketing and Purchasing) Group.●

It includes a new chapter on how marketers can work effectively with colleagues in other functional areas.●

The new edition is presented in a highly readable style with extensive use of examples and illustrations.●

Each chapter in the book concludes with a study assignment based on the authors’ own experience of
teaching business marketing.

About the Author
Professor David Ford is founder member of the IMP (International Marketing and Purchasing) Group, a
body of researchers from eight countries which has carried out a number of large-scale studies into
international industrial marketing and purchasing. He is also visiting professor at the University of Texas and
a member of the internal board of advisers for the School of Business at Uppsala University in Sweden.

Hakan Hakansson is professor at the Nordic School of Management, BI, in Norway.



Lars-Erik Gadde is professor at Chalmers University of Technology in Sweden.

Ivan Snehota is professor at the University of Lugano in Switzerland.

Users Review

From reader reviews:

Joshua Johnson:

Book is to be different for every grade. Book for children until eventually adult are different content. As we
know that book is very important for people. The book The Business Marketing Course: Managing in
Complex Networks seemed to be making you to know about other know-how and of course you can take
more information. It is extremely advantages for you. The guide The Business Marketing Course: Managing
in Complex Networks is not only giving you more new information but also being your friend when you feel
bored. You can spend your current spend time to read your guide. Try to make relationship using the book
The Business Marketing Course: Managing in Complex Networks. You never really feel lose out for
everything when you read some books.

Richard Martinez:

Reading can called head hangout, why? Because while you are reading a book specially book entitled The
Business Marketing Course: Managing in Complex Networks your mind will drift away trough every
dimension, wandering in every aspect that maybe not known for but surely will end up your mind friends.
Imaging every single word written in a guide then become one type conclusion and explanation this maybe
you never get before. The The Business Marketing Course: Managing in Complex Networks giving you yet
another experience more than blown away your mind but also giving you useful details for your better life in
this particular era. So now let us show you the relaxing pattern here is your body and mind will be pleased
when you are finished studying it, like winning a sport. Do you want to try this extraordinary investing spare
time activity?

Karyn Turner:

Do you have something that you enjoy such as book? The publication lovers usually prefer to decide on book
like comic, brief story and the biggest an example may be novel. Now, why not seeking The Business
Marketing Course: Managing in Complex Networks that give your enjoyment preference will be satisfied by
simply reading this book. Reading habit all over the world can be said as the way for people to know world
much better then how they react toward the world. It can't be claimed constantly that reading behavior only
for the geeky person but for all of you who wants to always be success person. So , for all you who want to
start examining as your good habit, you may pick The Business Marketing Course: Managing in Complex
Networks become your own starter.

Kay Newberry:

This The Business Marketing Course: Managing in Complex Networks is great guide for you because the



content that is full of information for you who else always deal with world and still have to make decision
every minute. This kind of book reveal it information accurately using great arrange word or we can claim no
rambling sentences in it. So if you are read the item hurriedly you can have whole info in it. Doesn't mean it
only offers you straight forward sentences but tricky core information with splendid delivering sentences.
Having The Business Marketing Course: Managing in Complex Networks in your hand like having the world
in your arm, info in it is not ridiculous one. We can say that no book that offer you world inside ten or fifteen
second right but this reserve already do that. So , this really is good reading book. Hi Mr. and Mrs. busy do
you still doubt which?
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