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By now it's clear that whether you're promoting a business, a product, or
yourself, social mediais near the top of what determines your success or failure.
And there are countless pundits, authors, and consultants eager to advise you.

But there’ s no one quite like Guy Kawasaki, the legendary former chief
evangelist for Apple and one of the pioneers of business blogging, tweeting,
Facebooking, Tumbling, and much, much more. Now Guy has teamed up with
Peg Fitzpatrick, who he says s the best social-media person he's ever met, to
offer The Art of Social Media—the one essential guide you need to get the most
bang for your time, effort, and money.

With over one hundred practical tips, tricks, and insights, Guy and Peg present a
bottom-up strategy to produce afocused, thorough, and compelling presence on
the most popular social-media platforms. They guide you through stepsto build
your foundation, amass your digital assets, optimize your profile, attract more
followers, and effectively integrate social media and blogging.

For beginners overwhelmed by too many choices as well as seasoned
professionals eager to improve their game, The Art of Social Mediaisfull of
tactics that have been proven to work in the real world. Or as Guy putsit, “great
stuff, no fluff.”
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By now it's clear that whether you're promoting a business, a product, or yourself, social mediais near the
top of what determines your success or failure. And there are countless pundits, authors, and consultants
eager to advise you.

But there’ s no one quite like Guy Kawasaki, the legendary former chief evangdlist for Apple and one of the
pioneers of business blogging, tweeting, Facebooking, Tumbling, and much, much more. Now Guy has
teamed up with Peg Fitzpatrick, who he saysis the best social-media person he' s ever met, to offer The Art
of Social Media—the one essential guide you need to get the most bang for your time, effort, and money.

With over one hundred practical tips, tricks, and insights, Guy and Peg present a bottom-up strategy to
produce a focused, thorough, and compelling presence on the most popular social-media platforms. They
guide you through steps to build your foundation, amass your digital assets, optimize your profile, attract
more followers, and effectively integrate social media and blogging.

For beginners overwhelmed by too many choices as well as seasoned professionals eager to improve their
game, The Art of Social Media isfull of tactics that have been proven to work in the real world. Or as Guy
putsit, “great stuff, no fluff.”
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Do what you can, with what you have, where you are.
THEODORE ROOSEVELT

Let’'s start with the basics. All social-media platforms provide a“ profile” page for you to explain who you
are. Thisisfor biographical information and images. An effective profileisvital because people useit to
make a snap judgment about your account.



The goal of aprofileisto convince peopleto pay attention to your social-media activities. Essentially, itisa
résumeé for the entire world to see and judge. This chapter explains how to optimize your profile to maximize
its effectiveness.

1. Pick aNeutral Screen Name

Before we work on your profile, let’s pick agood screen name. Today’ s clever name, such as @MartiniMom
or @HatTrickHank, istomorrow’s regret, and you' re not going to work for the same company forever, so
@GuyMacEvangelist isrisky too. Imagineit’s two years from now and you' re looking for ajob. Now pick a
name.

Y ou probably already have a screen name, but the longer you use alousy one, the harder it will be to change
it later, and the more negative effectsit will cause. Our recommendation is that you use asimple and logical
screen name. In my case, that’s “ Guy Kawasaki,” not “ G. Kawasaki,” “GT Kawasaki,” or “G. T. Kawasaki.”
Thisis not the place for cleverness or complexity, so make it easy for people to find and remember you.

2. Optimize for Five Seconds

People do not study profiles. They spend afew seconds looking and make a snap decision. If thiswere online
dating, think Tinder (swipe right for yes, swipe left for no) versus eHarmony (complete the Relationship
Questionnaire).

Y our profile should give the impression that you are likable, trustworthy, and competent. Platforms provide
space for thisinformation:

e Avatar. Thisisasmall circular or sguare picture of you or your logo.

* “Cover” (Googlet, Facebook, and LinkedIn) or “header” (Twitter). This picture isthe largest graphic
element in aprofile and visualy tells your story.

* Biographical text. Thisis asummary of your education and work experience.

* Links. Thisisalist of links to your blog, website, and other social-media accounts.
3. Focus Y our Avatar on Y our Face

A good avatar does two things. First, it validates who you are by providing a picture, so people can see
which Guy Kawasaki you are. (God help usif there is more than one.) Second, it supports the narrative that
you're likable, trustworthy, and competent.

Y our face provides the most data about what kind of person you are. Thus your avatar shouldn’t show your
family, friends, dog, or car, because there isn’t room. This also means you should not use alogo or graphic
design unless the avatar is for an organization.

Here are three additional avatar tips:

» Go asymmetrical. Symmetry makes a picture less interesting, so don’t stick your face exactly in the
middle. Divide a picture into thirds and place your eyes near one of the vertical lines.

« Face the light. The source of light should come from in front of you. If the light comes from behind you,
your face will probably be underexposed unless you force afill flash on your camera or use a photo editor.

« Think big. When people scan posts and comments, they see your avatar at a postage-stamp size. When



they click on it, however, they should see abig, crisp photo, so upload apicturethat is at least 600 pixels
wide.

4. Stick with One Picture

If companies used different logosin different places, mass confusion would reign. Y our picture is your
social-medialogo, so use the same one everywhere. Thiswill help people recognize you on social-media
platforms and reduce questions about whether, for example, @GuyKawasaki on Twitter is +GuyK awasaki
on Google+.

5. Craft aMantra

Most platforms enable you to add atagline to your profile. Make this a mantra—two to four words that
explain why you or your organization exists. For example, my mantrais“l empower people.” Here are four
theoretical mantras for companies:

 Nike: authentic athletic performance
 FedEXx: peace of mind

» Google: democratizing information
« Canva: democratizing design

Finally, for the sake of consistency, ensure that your tagline/mantrais the same on every service.
6. Tell Your Story

In addition to an avatar, platforms permit a second, larger photo, called a*“cover” (Facebook, Google+, and
LinkedIn) or a“header” (Twitter). Its purposeisto tell astory and communicate information about what’s
important to you. This is where you can show a photo of your family, dog, car, product, or passion.

Platforms change the optimal dimensions of avatars and cover/header photos all the time, so we monitor
what the platforms do and regularly update in a blog post called “Quick Tips for Great Social Media
Graphics.” Refer back to it whenever you want to know what’ s optimal.

The cover is also a place where you can blow your social-media credibility by not changing the default
design that platforms provide. If you don’'t add a custom photo, you are screaming that you are clueless about
social media. (There' s an entire chapter about cluelessness coming up.)

Y ou can have more fun and display more creativity with your cover photo than with your avatar. You can
also change it more often. With my cover photo, I’ m trying to tell astory that | am significant enough to
make speeches.

7. Get aVanity URL

Y ou can get avanity URL for your Google+, Facebook, or Linkedln account. That means people will see
thiskind of link:

https://plus.google.com/+GuyK awasaki/posts
If you don't get avanity URL, people will seethiskind of link, which is much harder to remember:

https://plus.google.com/+112374836634096795698/posts



Here are the instructions for Google+, Facebook, and LinkedIn. Like domain names, it’ stoo late to get many
vanity URLSs, but aimost anything is better than twenty-one random numbers. Also, coming up with a vanity
URL isagood test of your cleverness, so an inability or unwillingness to do so impugns your intellectual
prowess.

8. Finish the Job

People will make a snap decision based on your avatar, tagline, and cover/header photo and will
subsequently follow, learn more about, or ignore you. If they decide to follow or learn more, they will read
the rest of your profile. That is why you need to complete your profile. Googlet, for example, enables you to
provide introductory text, contact information, and links.

9. Go Pro

Everyone and everything on Facebook has an “account.” Each account has a personal “ Timeline,” and it can
also manage “Pages.” Y our personal Timeline can have up to five thousand “friends’ and unlimited
“followers’ who can see your public posts. Pages can have unlimited “likes,” and they support more types of
ads. Y ou can read about the differences between Timelines and Pages here.

Google+ has similar conventions. “Profiles” are for individuals, and “pages’ are for commercia entities,
celebrities, and artists. Y ou can read about the differences between these “identities’ here.

If you're going to use social mediafor business, you have no choice but to use a Page/page on both
platforms—for example, Facebook’ s terms of service warn that using a persona Timeline for business (as
opposed to a Page) can result in the closure of your account.

Fortunately, Facebook enables you to convert apersonal Timelineto a Page. Y ou can also convert a Page
back to a personal Timeline should you change your mind. Google+ enables you to create a new page from
an account, but not to convert a profile to a page without an act of God.

Generally speaking, you should go pro with a page if you' re using social media for business, because of
added capabilities such as multiple administrators and extensive analytics. For Google+ in particular, sharing
posts with external services such as Buffer, Sprout Social, and Hootsuite is much, much, much better with a

Ppage.

10. Go Anonymous

When you' re happy with your profile, our final recommendation isthat you view it in an “incognito
window.” Thisisabrowser window that hides your identity. Viewing your profile this way means that you
will seeit the way other people do.

To get an incognito window in Chrome, launch “New Incognito Window” from the File menu. There'sa
way to do thisin every browser. Search Google for “anonymous’ plus your browser name to find out how.

2
The man who does not read good books has no advantage over the man who can’t read them.

MARK TWAIN



The biggest daily challenge of social mediais finding enough content to share. We call this “feeding the
Content Monster.” There are two ways to do this: content creation and content curation.

Content creation involves writing long posts, taking pictures, or making videos. Our experienceisthat it's
difficult to create more than two pieces of content per week on a sustained basis, and two pieces are not
enough for social media. Helping you master content creation is outside the scope of this book.

Content curation involves finding other people’ s good stuff, summarizing it, and sharing it. Curationisa
win-win-win: you need content to share; blogs and websites need more traffic; and people need filtersto
reduce the flow of information. Helping you feed—indeed satiate—the Content Monster is the purpose of
this chapter.

11. MakeaPlan

Users Review
From reader reviews:
Joshua M endez:

What do you with regards to book? It is not important together with you? Or just adding material when you
want something to explain what the ones you have problem? How about your free time? Or are you busy
man or woman? If you don't have spare time to do others business, it is make one feel bored faster. And you
have spare time? What did you do? Everyone has many questions above. They need to answer that question
because just their can do that will. It said that about e-book. Book is familiar in each person. Yes, itis
suitable. Because start from on pre-school until university need this particular The Art of Social Media:
Power Tips for Power Usersto read.

James Jones:

Areyou kind of active person, only have 10 or maybe 15 minute in your moment to upgrading your mind
proficiency or thinking skill perhaps analytical thinking? Then you are experiencing problem with the book
than can satisfy your short period of time to read it because all this time you only find publication that need
more time to be read. The Art of Social Media: Power Tips for Power Users can be your answer mainly
because it can be read by you who have those short time problems.

Jennifer Lorenzo:

It is possible to spend your free time to see this book this guide. This The Art of Social Media: Power Tips
for Power Usersis simpleto create you can read it in the park, in the beach, train and soon. If you did not
have got much space to bring the printed book, you can buy the actual e-book. It is make you better to read
it. You can save the actual book in your smart phone. Therefore there are alot of benefits that you will get
when one buys this book.



Robert McCauley:

Isit a person who having spare time after that spend it whole day by watching television programs or just
resting on the bed? Do you need something totally new? This The Art of Social Media: Power Tipsfor
Power Users can be the respond to, oh how comes? The new book you know. Y ou are consequently out of
date, spending your extratime by reading in this fresh erais common not a geek activity. So what these
books have than the others?
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