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INTRO TO BUSINESS 7E introduces students to the concepts and skills
required for success in today's marketplace. This market-leading text provides an
abundance of practical applications that connect students to the business world
and allows them to explore the foundations of business operations. The text's
survey-like approach isideal for the first course for business students.
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Editorial Review

Review

Part 1. BUSINESS IN THE GLOBAL ECONOMIC ENVIRONMENT. 1. Economic Decisions and
Systems. 2. Economic Activity. 3. Business in the Global Economy. 4. Social Responsibility of Business and
Government. Part 2. BUSINESS ORGANIZATION AND MANAGEMENT. 5. Business Organization. 6.
Entrepreneurship and Small Business Management. 7. Management and L eadership. 8. Human Resources,
Culture, and Diversity. 9. Career Planning and Development. Part 3. BUSINESS OPERATIONS AND
TECHNOLOGY. 10. Marketing. 11. Business and Technology. 12. Financial Management. 13. Production
and Business Operations. 14. Risk Management. Part 4. PERSONAL FINANCIAL MANAGEMENT. 15.
Consumers in the Global Economy. 16. Money Management and Financial Planning. 17. Banking and
Financial Services. 18. Consumer Credit. 19. Savings and Investment Strategies. 20. Insurance.

About the Author

LesR. Dlabay, Ed.D. is Professor of Business in the Department of Economics and Business at L ake Forest
Collegein lllinois. He has taught more than 30 different business courses in high school, community college,
university, teacher preparation, and adult education programs. Dr. Dlabay has presented more than 300
teacher workshops and seminars emphasizing interactive learning strategies, including team projects and
field research activities. His "hobbies" include a cereal package collection (from over 100 countries) and
banknotes from 200 countries; these are used to teach economic, cultural, and political aspects of global
business. In an effort to prepare students to do business in varied economic settings, Professor Dlabay makes
extensive use of class assignments related to world hunger, poverty, micro-finance, and micro-enterprise.

James L. Burrow, Ph.D., has a background in marketing and human resource development. He works
regularly with the business community and other organizations as a consultant on marketing and
performance improvement strategies including the use of the Internet as an education and training resource.
He recently retired from the faculty of North Carolina State University, where he served as the coordinator of
the graduate Training and Development Program for over fifteen years. Dr. Burrow received degrees from
the University of Northern lowa and the University of Nebraska in marketing and marketing education.

Brad A. Kleindl, Ph.D., is dean of the School of Business at Park University in Kansas City, Missouri. He
previoudly served as dean and professor of marketing of The Robert W. Plaster College of Business
Administration at Missouri Southern State University. He has authored and co-authored six books and more
than 60 articles and conference papers. Dr. Kleindl has served twice as a Senior Fulbright Scholar, during
2007 in Austria and 2003 in South Africa. He has taught coursesin consumer behavior, marketing research,
principles of marketing, Internet marketing, international marketing, and has presented at conferences and
industry meetings across the United States, Europe, Africa, and Asia.

Users Review
From reader reviews:
Andrew Parker:

Have you spare time for just a day? What do you do when you have far more or little spare time? Sure, you
can choose the suitable activity intended for spend your time. Any person spent their own spare time to take
awalk, shopping, or went to the Mall. How about open or maybe read a book allowed Intro to Business?



Maybe it isto get best activity for you. Y ou recognize beside you can spend your time with the favorite's
book, you can better than before. Do you agree with their opinion or you have additional opinion?

Mildred M cConkey:

Book isto be different for every grade. Book for children until finally adult are different content. To be sure
that book is very important usually. The book Intro to Business seemed to be making you to know about
other understanding and of course you can take more information. It is very advantages for you. The reserve
Intro to Businessis not only giving you alot more new information but also to get your friend when you feel
bored. Y ou can spend your current spend time to read your book. Try to make relationship using the book
Intro to Business. Y ou never sense lose out for everything in case you read some books.

Nicole M ontes:

As ascholar exactly feel bored for you to reading. If their teacher inquired them to go to the library or make
summary for some book, they are complained. Just small students that has reading's heart and soul or real
their pastime. They just do what the educator want, like asked to go to the library. They go to generally there
but nothing reading significantly. Any students feel that reading is not important, boring in addition to can't
see colorful photographs on there. Yeah, it is being complicated. Book is very important to suit your needs.
Aswe know that on this period of time, many ways to get whatever we wish. Likewise word says, ways to
reach Chinese's country. Therefore this Intro to Business can make you feel more interested to read.

Jonathan Rodriguez:

E-book is one of source of knowledge. We can add our information from it. Not only for students and also
native or citizen have to have book to know the update information of year for you to year. As we know
those guides have many advantages. Beside we add our knowledge, also can bring us to around the world.
Through the book Intro to Business we can acquire more advantage. Don't you to be creative people? To get
creative person must love to read a book. Just simply choose the best book that suited with your aim. Don't
end up being doubt to change your life with this book Intro to Business. Y ou can more desirable than now.
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